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“CNBC Closing Bell”
The Wal-Mart Debate
R — N ; Featuring Michael Bergdahl

Bloomberg TV’s
“Small Business TV”

What I Learned
From Sam Walton

Featuring Michael Bergdahl

Penn State Graduation
Commencement Speaker

Michael Bergdahl
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Dubai, United Arab Emirates

Dubai Retail Executive Presenting
Consulting Award to Michael Bergdahl

Bringing Efficiency
to China Logistics
Beijing, China

Featuring
Michael Bergdahl

IMI
Conference
Istanbul
Turkey

Featuring
Michael
Bergdahl
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MPI Current
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Dallas/Fort Worth
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